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Top EA Recruiters Top Flight Chiefs
Net Net
Name SQ/FLT Res Goal % Name SQ/FLT Res Goal %
TSgt Scott Whealton 368/A 8 800% MSgt Anita Wall 331/E 21 210%
MSgt Timothy Taylor 336/D 6 600% MSgt Richard Mendoza 344/D 31 207%
MSgt Steven Robertson 337/D 6 600% MSgt Derrick Thomas 341/ 26 200%
SSgt Richard Laca 364/E 5 500% SMSgt Tony Parham 331/C 28 200%
SSgt Daniel Wild 331/H 5 500% MSgt Daryl Heath 337/A 17 189%
TSgt Anthony Bullock  341/A 5 500% MSgt Terry Jones 317/ 26 186%
MSgt Kenneth Oliver 331/A 5 500% MSgt Jeffrey Cheney 364/F 25 179%
TSgt Robert Garrett 337/E 10 500% MSgt Angel Guiterrez ~ 361/I 25 179%
MSgt Ronald Moore 369/G 10 500% MSgt David Mason 330/A 17 170%
MSgt Thomas Stilin 342/G 500% TSgt Robert McClelland  344/F 22 169%
TOp OA PrOdUCerS Cover photo: Andrew Bujan, son of Senior Master Sgt. Ed
Physician N urse Dental Bujan, Headquarters Air Force Recruiting Service,
Rebekah Binns, daughter of Tech. Sgt. Tom Binns,
1st place 348 348 364 Headquarters AFRS and Ozzy. For more on ‘Reaching goal with
2nd place 333 344 367 tomorrow’s airmen’, see page 4.
3rd place 313 362 345 Photo by Master Sgt. David W. Richards
4th place 314 349 330

AFRS Spotlight

Name: Tech. Sgt. Scott J. Wealton

Job: EARecruiter, 368" Recruiting Squadron
Hometown: Marquette, Mich.

Time in the Air Force: 13 years

Time in AFRS: 10 months

Hobbies: Camping, fishing and computers

What inspires you to do what you do?  The knowl-
edge that the job | do directly impacts the lives of
young people and the future success of the Air Force.
What are your personal and career goals?

Personal: Take care of, and enjoy time with my
family. Professional: Become a flight chief, progress
in rank and retire after 20-plus years of service.

What hints can you give to others about

recruiting? Be honest, work hard, have fun and, most
importantly, be yourself.

What is the best advice you have ever received?

Do your best, and the rest will take care of itself.

Tech. Sgt. ScottJ v Wealton, 368th RecrU/t/ng Squad-
ron, greets applicant, Phalyn Huggins, during a daily
appointment to discuss Air Force opportunities.

Air Force Recruiting Service P EcRUITER phr:)tos.are_ Acijf FOfZe photos unless
itori otherwise indicated.
Editorial Staff July 2002 Vol. 48 No. 7 Articles and photos submitted for
Commander This funded Air Force magazine is an publication in the Recruiter must be
Brig. Gen. Edward A. Rice Jr. authorized publication for members of the  received by the editor no later than the
U.S. military services. Contents of the fourth day of the month preceding
Chief, Public Affairs Recruiter are not necessarily the official publication.
Maj. Terry L. Bowman view of, nor endorsed by, the U.S. Correspondence should be
Government, the Department of Defense, addressed to AFRS/PAI, 550 D STREET
Superintendent, Public Affairs or the Department of the Air Force. WEST STE 1, ATTN: EDITOR,
Senior Master Sgt. Linda E. Brandon The editorial content is edited, RANDOLPH AFB, TX 78150-4527.
Editor prepared, _and proyided by the Pqplic Phone numbers are Commercial (?10)
Senior Airman Marti D. Ribeiro Affal_rs Office of Air Force Recruiting 652-5745, DSN 487-5745 or e-mail
' Service, Randolph AFB, Texas. All afrshgpa@rs.af.mil
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AFRS In excellent shape

Recruiting service
commander looks
forward to success
In year ahead

By Brig. Gen. Edward A. Rice Jr.
Air Force Recruiting Service

| can’t tell you how happy lam |

to take command of Air Force |
Recruiting Service. | can’t think
of a more important job than

making sure our Air Force has thgs
airmen it needs to continue our ) _ |
great success of the past half-  Brig. Gen. Edward A. Rice Jr., AFRS commander, right, speaks with Staff
century into the decades ahead. Sergeant Dave Mangual, 314th Recruiting Squadron recruiter, and DEPper,

There aren’t many jobs where Luidisa Goodman, during the general’s visit to the Times Square recruiting
you can say you are influencing office in New York. Sergeant Mangual recruited this year’s goal-attaining

L airman.
the health of an institution for the
next 10 to 20 years, but there is but | know you are ready to put  Speaking of goals, while our

no question that we are in a the bombs on the target. goals are certainly extremely
business that can stake that claim.You can count on me to do all | important, they are not the most
From where I sit, AFRSisin  can to provide you with the important things for us to con-
excellent shape resources that sider. We can never afford to
and | congratu- will enable you forget our first core value —
late you on your We can never to_meet the_ integrity. We have agreat proq-
successin mission. This uctto sell, our United States Air
meeting our afford to forget willbe a Force, and it is imperative that we
goalsoverthe  our first core considerable  not stretch the facts with prospec-
past year. | . . challenge since tive applicants. Our Air Force is
know how hard value — Integrity. our Air Force  good enough, and you are good
you are working IS resource enough, to get the numbers we
and | hopeitis constrained,  need without resorting to a

gratifying to you to see your hard which means every dollarand  misrepresentation of what we
work pay off. Asyou well know, every personnel authorization will have to offer. | ask for your

this is a train that never stops. Ade closely scrutinized. But | continued support in this area.
successful as we've been, we  continue to see strong support for Thanks for all you do to keep
must continue to perform at a higlwhat we do from the Air Force  our Air Force strong. |look

level if we are to continue meetingleadership so I'm optimisticwe  forward to seeing you during my
our service’s requirement for newwill get what we need to meet ourtravels to your groups and squad-
airmen. The challenges are manygoals. rons.
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Staff Sgt. Ryan Noorlander enl/sted accessmns recruiter in Independence, Mo., weighs Delayed Entry Program

member Chris Beland. Beland, who is entering under the mechanical aptitude area, leaves for basic training in
September.

Air Force Recruiting Service reaches
FYO02 enlisted goal, focuses on future

By Senior Airman Matrti D. Ribeiro year.”
Air Force Recruiting Service According to Col. James “Doc” Holaday, AFRS
Operations Division chief, this year AFRS got

With a record-breaking year for enlisted acces-everything right. “In 1999 we missed goal, in 2000
sions “inthe bag,” Air Force Recruiting Service  we made goal, but had the wrong skill slots and in
officials are intent on keeping the momentum rolling2001 we made goal, but at the wrong time,” he said.

Air Force Recruiting Service reached this year'sThis year was great, we made goal with the right
recruiting goal on May 2 with the signing the skill slots and at the right time.”
37,283rd enlistment contract. With more than This year’s success is being attributed to a
25,000 airmen sent to basic training since the perfect mixture of manning, marketing and money.
beginning of the fiscal year, the Air Force has more  “We have 1,605 front-line recruiters — more than
than enough contracts to enter basic training by  we’ve had in years past,” said Colonel Holaday. “It
Sept. 30The last time AFRS achieved this mile-  also helps that the extra recruiters we put out in the
stone during May was in 1986. field after we missed our goal in '99 now have a

“We made goal because we've shipped enouglyear or two of experience under their belts.”
applicants and we have enough in our DEP bank to According to Colonel Greer, AFRS filled recruit-
reach our final goal for the fiscal year,” said Col.  ing offices that haven't been filled in years — which
Darrel Greer, AFRS vice commander. “We can’t helped make the Air Force much more visible across
really say we made goal until the end of the fiscal America.
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Another part of the Air Force’s heightened to maintain our manning posture by letting everyone
visibility is the increased emphasis on marketing arkhow the recruiting opportunities that are available.”
paid advertising, and the creation of the Air Force  Now is also the time to concentrate on programs
Recruiting Service Marketing Division. that were pushed aside to meet EA needs according

“With a larger budget we've been able to explor® the vice commander. These programs include
our marketing options and exploit different marketspararescue, combat controller and linguist recruiting.
Colonel Greer said. He said there also needs to be more emphasis on

Marketing isn't the only section in AFRS that hagfficer accession recruiting, whereas in the past it
benefited from an increased budget. The Air Forcéhas mostly been on enlisted recruiting.
provided $140 million in bonus authority that Another area needing more attention is minority
allowed AFRS to recruit hard-to-fill specialties all  recruiting. “We really need to target minority officer
year — especially in the tough-to-access months gfroups,” Colonel Holaday said.

February through May. Focusing on the future is another important part

“These bonuses helped us get through FMAM of keeping the momentum rolling, according to
(February, March, April, May) which is generally ~ Colonel Greer. “We don't have a crystal ball, so we
our toughest time of the year,” Colonel Holaday don’t know if the economy will strengthen or decline
said. — we need to be ready and postured for that,” he

Making goal at the right time with the right job  said. “We also need to prepare in case we have to
fills doesn’t mean closing the books on Fiscal 2002ffset funding — we may not always have the
Colonel Greer emphasized. It means now is the budgetwe have now.”
time to concentrate on keeping the momentum Both colonels agree that in the coming fiscal year,
rolling. AFRS needs to be prepared to react to world

Training, manning and program emphasis are k&vents
areas to focus on. “Internally, we need to keep our “AFRS is responsible for the overall recruiting
training programs flexible to reflect the ever-chang-mission of the United States Air Force — but we
ing applicant market,” Colonel Greer said. “But, wemust compete with other missions,” Colonel Greer
need to do this while also maintaining recruiter ~ said. “Itis fundamental that we learn to balance
manning levels. these things for the long term success of the Air

“We need to get the word out to AFRS membefsorce.”
to recruit recruiters,” Colonel Greer said. “We need

On target "
Age matters when it comes 6000

to the recruits we bring in
each year. The majority of
the people we ship are 4000
19-21 years old. Afew
troops still enlistin their early
30s, but the numbers are 2000 |
extremely low. Keep press-
ing, and shoot for the age

target of 18-24 years old. s 1 5 BB AR ' B0 ... -
Graphic by Staff Sgt. John Asselin 1718 1920 21 22 23 24 25 26 ¥ 28 28 30 31 32 33 3

Source: AFRS Operations

5000

3000 1

1000 1
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Leads

Program helps lead recruiters to applicants

By Staff Sgt. John Asselin the information and do an age and education qualifi-
Air Force Recruiting Service cation. They also check the name and address
information, Ms. Macaitis said.
ost recruiters know what leads are, “Ifit's not a workable lead, the center does not
M but there is a lot more to the system pass it through,” she added. “If itis, they then plot
than names and phone numbers delivthe closest recruiter, append it with that recruiter’s
ered through AFRISS. ID and transfer to AFRISS.”
Leads come nationally from several different “I get quite a few leads in a month,” said Staff

sources, according to Kerry Macaitis, Air Force  Sgt. Dave Mangual, a recruiter from 3Rlecruit-
Recruiting Service account executive for the leadsing Squadron, who also recruited the 37283
program. applicant to make the AFRS goal for Fiscal 2002. “I
“Leads are generated from replies to magazineget somewhere between 10-15 leads on the aver-
advertisements, business reply cards from direct age.”
mailings, the recruiting 1-800 number, the Air Force Contrary to the beliefs of some, the program is a
Experience and the Internet,” she said. great source for potential recruits, Ms. Macaitis
People interested in the Air Force use three  said.
different vehicles to contact us — phone, postal mail “Leads are not old and late,” she said. “From the
and Internet, she added. time the center receives the response to input in
“We get most of our responses throughthe  AFRISS is no more than 24 hours.
internet, with postal mail coming in a close second,” “The leads also come from people who have
she said. “So far this year, we received 234,266 expressed an interest in the Air Force — they are not
responses from all sources. We also sentouta cold calls,” she added. “There will be a few jokes,
direct mail business reply card in mid - May, and bitke people sending in the name of their dog, or even
the end of May we received 5,600 responses.” afake name, but the majority are real, interested
All responses go to the Air Force Opportunity people.”
Center for processing. People at the center reformat

y
Where’s 250 Mass.
Ly 45R.1.
hOme H 145 Conn.
So where do we get our ' 929516'7"‘]'
EADs? From across the 556 Md'
United States. Although 17D c.

most come from highly
populated areas, we still
get a diverse group
from around the country. Alaska 101

Hawaii 181

1731 Fla.

U.S. Virgin
Islands 172

Graphic by Staff Sgt. John Asselin
Source: AFRS Operations
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Recruiting, politics don’t mix

By Senior Airman Marti Ribeiro radio, television, or other program or group

Air Force Recruiting Service discussion as an advocate of a partisan

political party or candidate. Recruiters are

political event may seem like a also prohibited from marching or riding in a
A good place to collect leads, but  partisan political parade while in uniform.

don’tdo it — it will get you into “Recruiters may not realize that setting up a

trouble. booth or just standing outside a campaign

With the political campaign season upon us,meeting could imply support for that cam-

the Air Force Recruiting Service Judge Advo{aign,” Mr. Stalls said. “While it may seem

cate staff reminds everyone that while in like a good place to find quality people, it's

uniform, even minor participation in these not legal to recruit there.”

events violates Air Force While there are many

Instructions. . things recruiters, or any
“Recruiters should be “The separation of uniformed servicemember,

familiar with the Air Force military from the must not do in conjunction

Instruction that involves £ . with a political event, there
servicemembers at campaigrleg'SIatlve branch of are many things they may
events — some people may OUI government Is a do. Air Force members are
not even know they are principle part of our allowed, and encouraged, to
violating a law by just show- . " vote in all elections. They

ing up at a political event in democratic system .. may attend political meetings

uniform,” said Felix Stalls, _ or rallies as a spectator

AFRS attorney. “Felix Stalls \\hen notin uniform — but
The Air Force Instruction AFRS attomey  pt 6 recruit. They are also

governing political activities permitted to display a

by members of the U.S. Air political sticker on their

Force, AFI 51-902, prohibits any activity thatprivate vehicles, or wear a political button
associates a uniformed servicemember with &vhen not in uniform and not on duty.
partisan political cause or candidate. Violations The separation of military from the legisla-
are chargeable under Article 92 of the Uniforriive branch of our governmentis a principle
Code of Military Justice — failure to obey a  part of our democratic system,” Mr. Stalls
lawful order or regulation. said. “Uniformed recruiters participating in
To stay out of trouble, recruiters need to  political campaigns violate our American
make sure they do not attend any political Heritage —what our country was originally
campaign parties, fundraisers, rallies or lun- founded on.”
cheons in uniform. Recruiters cannot legally  If you need more information on what you
recruit at any of these events according to Mcan or cannot do, contact Mr. Stalls at DSN
Stalls. They cannot legally participate inany 487-3729 or (210) 652-3729.
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Successful recru

ofper gold, ollue

nuggets of

By Staff Sgt. Shelby Martin NCO. “Pay attention to them, ask them what's
Air Force Recruiting Service going on in their life and keep track of that informa-
tionin AFRISS. If you show them you care about
t's been said that there are no “secrets”to  them, they are less likely to let you down on ship
I success, just tools and tips that make successlay.”

and achievement much more likely. Setting personal guidelines and sticking to them
In Air Force Recruiting Service one measure of may also help make success more attainable.
success is making goal. “I've got three rules
In that regard, enlisted and they are to learn,
accessions are havingits -~ YOU have to learn from your listen and do,” said
best year since 1986. mi stakes, listen to peop|e silver badge recipient

For individual recruit-

. Staff Sgt. Michael
ers, success canalsobe  WHO have been in your shoes

McNey, enlisted

measured by exceeding and apply what you've accessions recruiter for
goal and earning a silver learned.” the 368th Recruiting

or gold badge. Ask any : Squadron, Reno, Nev.
silver or gold badge _ Staff Sgt. Michael McNey, “You have to learn from
recipient their secrets to 368th Recruiting Squadron your mistakes, listen to
success and they’ll share people who have been
all kinds of tips and tools in your shoes and apply
for staying motivated and what you've learned.”
exceeding goal. “My first year was a learning experience,” Ser-

“Take care of your DEPpers,” said silver badge geant McNey said. “Some recruiters, in their first
recipient Master Sgt. Anne Dewitt, AFRS standardgear, may try and win the world. | just tried to soak

8 R ecruiter  July 2002
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>4

wisdom

up everything | could the first few months. | applied
those things | learned.”

For one gold badge recipient, staying motivated|

key.

“I'm big into sports and | have a basketball post
that reads, ‘Success is measured by effort’,” said
Staff Sgt. Carl Childs, 349th RCS, enlisted acces
sions recruiter in Del City, Okla. “I've taken it with
me everywhere.and it helps keep me motivated.”

According to Sergeant Childs, at the end of eag

duty day he looks at the clock and asks himself if lje

accomplished what he needed to do for that day -
he has not given 100 percent, he works late. If he
did, he goes home feeling good about it. Rapport
also important to him.

“Don’t spend a lot of time on the phone,” he
said. “Go out and meet with people. Establish a
working relationship with them.”

Whether it's genuine concern for your applicants
setting rules for yourself or using sports slogans as
motivational tool, the tips offered by some of
recruiting service’s most successful may help you

How-to-make-goal checklist
[] Maintain your DEP

0 Set guidelines
for yourself and
stick to them

|:| Learn from those who
came before you

Pay attention to what'’s
[l successful for your
peers

Use whatever it takes
[] tostaypersonally
motivated

S

Always use “service
[] after the sale” for your
DEPpers

9%
=

h ‘Use all the tools all the
? time’
S |:| Be the Ambassador
in Blue for your
community

[1 Always find new ways
of doing things

keep the momentum rolling into Fiscal 2003.

Recruiter « June 2002 8




Public: Air Force most important, Marines
most prestigious among five branches

By David W. Moore difference by age in the percentage mentioning the
Gallup News Service Coast Guard — just 1 to 2 percent in each age
category.)
PRINCETON, N.J. —Arecent Gallup poll The Marine Corps is the clear winner for prestige

shows that Americans perceive the U.S. Air Forceamong the lowest age group (ages 18 to 29), but as
as the most important branch of the military, while people get older, the gap between the Marines and
the U.S. Marine Corps gets the nod as the most the Air Force disappears. In the oldest age group

prestigious branch. (ages 65 and older), the two services are tied.
Most prestigious branch Most important branch
According to an April 22-24 Gallup poll, 39 The poll also found that 36 percent of Americans

percent of Americans say the Marines is the most rate the Air Force as the most important, far ahead
prestigious branch of the U.S. armed forces, fol- of the other services. Just 18 percent rated the Army
lowed by the Air Force, at 28 percent. The U.S. as mostimportant, 17 percent the Navy and 16
Army and U.S. Navy tie for third place, each at 13percent the Marines. Another 10 percent of Ameri-
percent. Only 1 percent of the public names the cans volunteer that all of the branches are equally
U.S. Coast Guard as the most prestigious branchiwiportant. Again, the results are little changed from

the military. last year, when the Air Force also came infirst, far

These results are ahead of the other
little changed from branches.
last year, with the Which branch of the Armed Forces is the As with the most
number of Ameri- most important? prestigious ques-
cans mentioning the tion, the responses
Marines up by 15% to the importance
three percentage 40% guestion are highly
points and those 3% related to age.
mentioning the Air 30% | Americans under
Force down by 26% | =0 age 30 see little
four points. Thenet | | 2041 m2002 difference between
result of these 15%{ the importance of
minor changes, 10% the Air Force and
however, is a more 5% , Army, with the
decisive result 0% Navy and Marine

. Air Force Arny Mawy Marines  Coast Guard

favoring the Corps not far
Marines —an 11- behind. But the
point margin over older the age
the Air Force this year, compared with a four-pointcategory, the better the Air Force does, while the
margin last year. other branches trail far behind.

The poll also shows that the percentage of people(c)2002 The Gallup Organization, all rights
citing each of the four major services as the most reserved. Reprinted with permission.
prestigious varies considerably by age. (There is little
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skills of tactical employment that
make ours the greatest Air Force
in the world.

Maintaining the health of our ag-
ing fleets balanced with the need to
produce the sorties that help win
wars is a core capability that re-
quires focus and proficiency. To
that end we will establishMain-
tenance Group.Commanders
within the Maintenance Group will
be responsible for the full spectrum

N oy W of base-level weapon system main-
Gen. John P. Jumper, Air Force chief of staff, during a vist to Whiteman Air - tenance and to produce sorties at

Force Base, Mo. the designated rates.
" " Recent events have clearly fo-
CSAF Slte pICtu re focuses cused us not only on sustaining
" home base capabilities, but also on
on CO m bat WI n g fO rces rapidly employing our weapon sys-
By Gen. John P. Jumper trends of the last decade continuems and establishing our opera-
Air Force Chief of Staff to dictate that we deploy rapidly intational presence anywhere in the

tent cities on bare or ill-preparedvorld. This expeditionary capabil-

Air Force Chief of Staff sightbases, are we growing the kind oty will fall largely on the profession-
pictures are used to address relsupport personnel who understandls in our newMission Support
evant and time-sensitive infor-all that is needed to pick up a unitGroup. This group merges the cur-
mation about Air Force issuesgetitthere, and sustain it? rent Support Group with the Lo-
The following is an excerpt of the When it comes to deploying andjistics Readiness, Contracting and
CSAF site picture on Combatustaining the force to fight ourAerial Port Squadrons as appli-
Wing Organization. The entire ar-nation’s wars, | believe ... that fly-cable.
ticle is available athttp:// ingand fixing our weapons systems Medical Groupswill remain or-
wwwaf.mil/lib/sight/cwog.pdf are essential skill sets, along witlyanized as they are although spe-

Our service has witnessed dramission support. Each requiresific changes that deal with medical
matic change over the past decadeéhD-level expertise, proficiencyoperations at home and deployed
Beyond our transitioning to an exand leadership. This level of profi-are being worked for later imple-
peditionary force to address thigiency is only possible if we allowmentation.
new environment, we have made aur leaders to develop great depth Our CWO will allow us to grow
few changes to our organizationaih their specific fields. Itis for this leaders with the depth of experi-
structure. Many questions arise: lfeason that we will transition into aence and expertise needed to plan
we are to continue to deploy in subrew Combat Wing Organizationand execute in the full spectrum of
squadron size packages into expeesigned to fully develop com-deployment, combat planning, ex-
ditionary wings as part of Joint Taskmanders with specific functionalecution and sustainment. Although
Forces, are we organized at homexpertise to fully plan and executehe reorganization is called the
the way we should be? If we arair and space power as part of excombat Wing Organization this is
to continue to deal with agingpeditionary units. not just about the wings that fly —
weapons systems, are we growing The Combat Wing Organizationalmost every unit in the Air Force
the right kind of focused maintainemwill retain theOperations Group, supports our Air Expeditionary
to deal with those problems? If thevhich will continue to focus on theForce in some way.
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Secretary Roche reflects on
past year, looks to future

WASHINGTON (AFPN)—
The following is an excerpt of &
message from Secretary of th
Air Force James G. Roche to Al
Force members. The full mes
sage is available atttp://
www.af.mil/news/Jun2002/
n20020610_0933.shtml.

To the men and women of thé
U.S. Air Force:

One year ago this month, | wa
sworn in as your 20th secretary @
the Air Force and became, on thd
day, a proud member of a magnifi
cent team of active duty, Guarc s Yol
Reserve and civilian airmen. Dur o Y
ing this time, I've had the deepSecretary of the Air Force James G. Roche (left) and 12th Air Force Com-

h_Onor and p|easf1re to serve alongnander Lt. Gen. Tom Hobbins observe an aircraft intercept training mis-
side Generals Mike Ryan and Johsion in progress on a simulator at the mission training center at Tinker Air

Jumper, and our chief master seforce Base, Okla.
geant of the Air Force, Jim Fincherything you've done to make our In the first eight months of our
It is impossible to imagine threeAir Force the best the world hasvar on terrorism, we flew more
more dedicated and professionaver known. than 35,000 sorties, employing 78
Air Force leaders. The American people trust angercent of the total munitions used
As | reflect on the year gone byadmire what you do. They knowand damaging or destroying nearly
my first thoughts are with the air-that America’s Air Force providesthree-quarters of the coalition tar-
men of our force who made the ula full spectrum of air gets. Our tanker
timate sacrifice in the defense of ouand space capabili- force flew more
nation and _the freedoms we holdes that deliver un- «The American thgn 10,QOQ refu-
dear. Their supreme sacrificeprecedented fire- eling missions,
along with the countless heroes whpower, mobility, . supporting air-
have gone before them, is why wawareness and de- @dmire what you  crat from all ser-

1KBayep wir 16s yoal Agq oloyd

people trust and

live free in this great nation. terrence to our joint 00.” vices.

Each of you shom_JId be extremelyorc_es. And, once - Dr. James G. Roche Our inteIIiT
proud of your achievements anegain, they've wit- Secretary of the Air Force ~ gence, surveil-
service this past year. In my travelsessed first hand lance and recon-
around our Air Force; I've beenyour truly remark- naissance assets,

impressed and humbled by youable performance during operationsranned and unmanned, have flown
ingenuity, commitment and willing- Enduring Freedom and Noblemore than 2,000 missions and,
ness to serve. Thank you for evEagle. when combined with our indispens-
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able space systems, delivered umvork to be done. The fight contin-as never before, and your Air Force
precedented battlefield awarenesges, with many of you going intoneeds each and every one of you,
as well as a vision of the excitingharm’s way daily. Our ongoing mis-your talents and your service as
future in this evolving mission areasions and your unrelenting sacrificeaever before. Yet, regardless of
Our heavy-lifters (cargo aircraft)testify to your commitment to eradi-these challenges, you continue to
delivered more than 2.5 million hu-cate this threat to our nation angain, maintain and fight with a level
manitarian daily rations to thefreedom-loving people every-of professionalism unmatched by
people of Afghanistan. Our comwhere. Most important, we neecny force ever assembled.
bat support units have occupiedo prepare and resolve ourselves to Your service and sacrifices the
established or rebuilt basesee thisthroughto the finish, regardpast years has been truly magnifi-
throughout Southwest and Centrdess of where the fight takes us. ¢ent and have earned the justifiable
Asia. recognize your sactrifice and comadmiration of our nation and the re-
While we've achieved many ofmend you for your service. spect of the world.
our objectives, there remains much Our nation needs its Air Force

Air Force notes e

Second tier assignments tween January and May 20. Coninformation managers authorized
A seven-minute narrated briefingsumers should stop using the planés=RS business cards are those as-

on “5 Steps To Getting A Secondmmediately and call Spin Mastersigned to marketing.

Tier Assignment” is available on theToys for a free replacement plane,

Internet at: http://www.rs.af.mil/ (800) 622-8339. Recruiter Ribbon
second_tier/second_tier.htm Wear of the Recruiter Ribbon has
Recruiters are encouraged t€rice is Right been expanded to include AFRS

view this briefing prior tofillingout  Master Sgt. Rainiar Howard, E-members in the following supervi-
a letter of intent. For more infor-Flight Chief at the 369th Recruitingsory and support roles upon
mation, contact your squadron petsquadron, Los Angeles, appearetbmpletion of a three-year tour:

sonnel office. on a taping of the Price is Right that - Commanders at the squadron
aired last month. Sergeant Howardnd higher level completing a suc-
Thrift Savings Plan won a new car, lounge chair and eessful tour (even if less than three

The Thrift Savings Plan open seacamera. Twelve other members ofears)
son continues through July 31. Fathe 369 RCS attended. Guidance - Headquarters AFRS chaplains
more information, visithttp:// on television appearances is avaibnd medical officers assigned to
WWW.tSp. gov. able in AFI 35-101 Public Affairs RSOC

Policies and Procedures or from the - Deputy commanders and all

Toy planes recall public affairs office. medical officers at the recruiting

Army and Air Force Exchange groups
Service officials, along with the U.S.Savings bonds - Medical officers, first sergeants,
Consumer Product Safety Commis- The savings bond drive continue®A NCOs and IM NCOs assigned
sion and Spin Master Toys, is volthrough July 30. For more informato marketing at the RCSs
untarily assisting in a recall oftion, visit http://www.savings On a case-by-case basis, com-
Firestormer and Skyblazer toybonds.gov or call your squadromimanders, division chiefs and func-

planes. representative. tional staff may request the ribbon

The plastic air intake chamber of for other AFRS members who rou-
the air-powered toy planes carCorrections to June notes tinely meet with influencers and
burst, posing a hazard to consunBusiness cards potential recruits.

ers. AAFES sold these planes be- Recruiting squadrons — The only
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BEST PRACTICES

Recpaitep’s Toolhox

“ROULETTE WHEEL"FOR
SCHOOL VISITS - Recruiter
designed a recruiting “Roulette
Wheel” to make school visits more
productive. The wheel is designed
with the Air Force logo and letters
corresponding to important
information (M=money,
A=advancement). Lt Col Steven
Walsh, 338 RCS, (937) 257-6070

FREE BOWLING PROVIDES

LEADS - Local bowling alley
developed free game cards to be
given out by recruiters. Card has
recruiter’s information on it and
must be filled out by applicant to

be redeemed. Cards are given back
to the recruiter. Lt Col Steven

Walsh 338 RCS, (937) 257-6070

DEP BADGES- Recruiter created
DEP badges. Front side indicates
DEPpers name, job and EAD date.
The backside indicates DEP
responsibilities, DEP CC meeting
date and recruiter’s phone number.
SSgt Craig Loncar, 33RCS, (561)
692-7604

VOLUNTEER CHAPERONE -
Recruiters volunteer as
chaperones for activities at area
schools by putting name on
“chaperone sign up sheet.” SSgt
Jason Payne, 38RCS, (562) 438-
4187

AFRISS SUPPLEMENTAL
TRAINING - Recruiters are
trained on AFRISS and e-mail
applications during the second
and third day of in-processing in
order to familiarize them with log in
procedures, lead refinement,
school folders and waiver
workflows. MSgt Patrick Brandell,
36'RCS, (253) 982-9561

CRITIQUE FORMS USED TO
OBTAIN LEADS - Recruiter uses a
school visit presentation critique
to obtain the names and contact
information of potential leads. This
also provides the recruiters
feedback on their presentation. Lt
Col Steven Walsh, 338RCS, (937)
257-6070

LOCALLY PRODUCED MEPS
HANDBOOK given to each
recruiter during in-processing
contains an “A-to 2" detailed
approach to the MEPS experience,
including: job counseling, DD-
Form 4, familiarization with 3000
series contracts, etc. TSgt Raul
Sanchez, 361RCS, (253) 982-9561

SECURITY FORCES MEMBERS
canhelp recruiters set up events at
local bases. Have them bring a
wide variety of items they use on
the job including cars, riot gear

and mock weapons$tlt Matt
Correia, 331RCS, (334) 416-5810

FAMILY SUPPORT FOR
DEPPERS- Once a month a
representative from the local basg
Family Support Center visits the
DEP Commander’s Call to educate
the newest members of the Air
Force and their spouses on
resources available through the
FSC. MSgt Robert Colbourne,
336"RCS, (843) 553-7260

BEATING THE COMPETITION -
Recruitemaintains a binder
containing the business cards al
RGM of the other services at his ¢
her office location. Reviews and
knows how to overcome concern
based on it. SSgt Jennifer Dulff,
314"RCS, (732) 613-5345

APPOINTMENT REMINDER
POSTCARDSare printed with the
Air Force logo and sent to
potential applicants reminding
them of appointments. Reduces
missed appointments. Maj Mike
Elmer, 364 RCS, (916) 643-2278

CONTRACT BUS SERVICETO
MEPS runs $110 for a round trip
from different recruiting offices to
MEPS. Recruiters save travel time.
Capt Leonard Mathieu, 339th RCS,
(810) 463-9623.
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JUNE

ROMOTIAONS

Captain Technical Sergeant

Khalid Cannon 364 RCS  David B. White 311 RCS

Charles Paul 313 RCS

Chief Master Sergeant Gary L. Probst 317 RCS

Daniel H. Kent Il 318 RCS

Douglas Sikat HQAFRS RayA.Wynn 318 RCS

Jerol P. Mariotti 369 RCS  Brian J. Cotter 319 RCS

Michael Perreault 319 RCS

Senior Master Sergeant James W. Black 330 RCS

Jeffrey Morris 331 RCS

Cecil D. Berryman 317 RCS  Charles W. Roseberry 332 RCS

Larry Moore 333 RCS

Master Sergeant Jeffrey R. Glover 337 RCS

Robbie D. Padgett 337 RCS

Marco O’Brien 311 RCS Marty J. Ragnone 339 RCS

George W. Skender 318 RCS  Tyrone D. Williams 341 RCS

Steven M. James 331 RCS JamesR.Russell 343 RCS

Cardiff E. Brown 333 RCS  Jeffery R. Bucholtz 347 RCS

Reginald E. Destin 341 RCS  Terry Carter 361 RCS

Jean-Mark Couture 341 RCS  Jamie A. Werner 362 RCS

Michael A. Schmick 341 RCS  Christopher G. Juarez 367 RCS

Mark A. Parsons 343 RCS  Jeffrey G. Heinz 368 RCS
Darrell D. Bloomer 344 RCS

James K. Green 344 RCS Staff Sergeant

Kevin A. Carpenter 349 RCS

Gary T. Mowry 349 RCS  JoeyD. Link 330 RCS

Lance A. Browning 367 RCS  Rico D. Parks 331 RCS

Douglas V. Ford 367 RCS  Cassasus W. Lugo 333 RCS

Katherine R. Warden 367 RCS  PatriciaA. Bubolz 342 RCS
Anthony W. Colly 368 RCS
David Stephens 368 RCS

SCHOOLHOUSE

Graduation date: June 19

TSgt Herbert R. Ashley - New Orleans, La.
SSgt Rodereick A. Baily - Wilmington, Del.
SSgt Stuart A. Baker - Temple, Texas

TSgt Heather L. Cook - Virginia Beach, Va.

TSgt Parra J. Gonzalez - Lafayette, La.
SSgt Heather A. Lamberger - Reading, Pa.
TSgt Robert L. McNeely - Richmond, Va.
SSgt Sandra L. Rivera - Philadelphia, Pa.
TSgt Jerry S. Rondez - Clemson, S.C.
SSgt Stephen M. Sutton - Charleston, S.C.

Graduation date: June 12
TSgt Roy E. Couch - Elizabethtown, Ky.
SSgt Joshua C. Evans - Rocky Mount, N.C.

TSgt Gregory A. Debruicker - Pensacola, Fla.
TSgt Junius J. Hebert - Houma, La.
SSgt Toriano A. Jones - Oaklawn City, IlI.

SrA Joe N. Freeman, Il - Memphis, Tenn.
TSgt Onesimo Gonzales - San Angelo, Texas
TSgt Timothy S. Kinman - Lorain, Ohio

SSgt Thomas M. Phillips - Danville, Va.

Graduation date: June 5

SrA Julio C. Alvarado - Meza, Ariz.

SSgt George E. Blackwelder - Horsehead, N.Y.
SrA Michael D. Burchfield - Ashville, N.C.

SrA Christopher J. Lando - Kingston, N.Y.
SSgt Christopher A. McCormick - Boston, Ma.
SSgt Kerrie A. McCormick - Clifton, N.J.
SSgt Thomas W. McCray Jr. - Tucker, Ga.
SrA Timothy W. Milligan - Charleston, S.C.
SSgt Misty D. Phillips - Jacksonville, Ark.
SSgt William W. Suber - Hanover, Pa.

SSgt Robert L. Ban Meter - Portsmouth City,
Ohio
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